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Description

The Customers: Top Gainers/Decliners functionality provides a
dynamic analysis tool that highlights the customers with the most
significant sales fluctuations between the current and previous periods.
This feature allows users to identify which customers have experienced
the largest increases (Top Gainers) and the largest decreases (Top
Decliners) based on several metrics. Users have the flexibility to view
these changes based on three different financial metrics: Margin Dollars
(Margin $), Margin Percentage (Margin %), and Sales Dollars (Sales $).
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Right Header
Toggle control for switching the Mode of the widget between viewing the
top gainers or decliners.
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Left Header

Dropdown for selecting which metric the customers are currently being

ranked by.

The options are Margin $, Margin %, and Sales $.

Charted Elements

e Bars

o Customer Margin $, Margin %, or Sales $ (based on selection) for the Current

Period

o Customer Margin $, Margin %, or Sales $ (based on selection) for the Prior

Period
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Customer

Margin ($)

Van Weedenburg Camping Adventure  VWCA-1088931  NATIONAL_ACCOUNT -7.1 183318283
Ibert Golf Performance IGP-1056928 NATIONAL_ACCOUNT -81.1 -42,564.57
Cramp Fishing Pro CFP-7489417 NATIONAL_ACCOUNT -16 113,344.47
Corrin Racquet Sports CRS-4071495 NATIONAL_ACCOUNT <0.1 233,868.41
Lars Okill LO-2014144 NATIONAL_ACCOUNT -10.2 183,207.71
Lake Maria Ultra Tennis LMUT-8586040  NATIONAL_ACCOUNT -83 42.00
Karena Outdeor & Camping KOC-2099008 NATIONAL_ACCOUNT 18 278,463.08
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t Margin
Varianca ($)
-3,236,210.55
-1561,771.68
-502,771.45
-427,559.23
-245,703.25
-213,737.89

-120,264.19
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5,069,383.48
1,539,207.11
616,115.92
661,427.64
429,000.96
213,779.89

398,727.25

5,331,597.80

1,969,885.02
1,274,081.95
1,233,601.02
733,573.75
386,587.57

1,126,655.88
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Sales ($)

2,084,425.69
1,451,218.75
242,374.20
436,048.94
378,830.34
84.00

748,502.52
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Sales Variance
(s)
-3,247,17211
-518,665.27
-1,031,707.75
-797,552.08
-353,743.41
-366,503.57

-378,153.36
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